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Introduction 

The world has come a long way in technology and marketing. From 

chatbots to self-driving cars, AI has slid comfortably into our lives. The 

applications of AI and the use of AI products have been constantly and 

conveniently mounting. The algorithms are getting better and quicker, 

making the AI products more proficient. It is essential that AI would be a 

necessary part of future digital products. 

However, AI has not just transformed the technological world but also 

significantly impacted the marketing world. So, what is the relationship 

between artificial intelligence and marketing? How is AI transforming 

the face of digital marketing? All these questions will be answered under 

this guide only. 

This guide will assist you in learning the significance of AI in Digital 

Marketing to develop a more effective marketing approach. 

So, let’s get started! 

 

 

 

 

https://www.mygreatlearning.com/academy/learn-for-free/courses/ai-product?gl_blog_id=46794
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Chapter 1 

What is Artificial Intelligence? 

Artificial intelligence refers to the simulation of human intelligence 

processes by machines, mainly computer systems. Specific applications of 

AI involve expert systems, natural language processing, speech recognition, 

and machine vision. 

                   

Nowadays, the amount of data that both humans and machines generate far 

outpaces humans' capability to absorb, understand, and make complex 

decisions related to the data. AI forms the basis for all computer learning 

and is the future of all complex decision-making processes.  

https://www.techtarget.com/searchenterpriseai/definition/expert-system
https://www.techtarget.com/searchenterpriseai/definition/machine-vision-computer-vision
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Artificial intelligence is a hot topic for businesses. AI proficiencies are 

mounting the possibilities for how corporations’ approach real-time 

engagement with their customers, handle their processes and make 

business continuity. As technology progresses, corporations search for new 

ways to innovate and expand. 

             

AI is now also predominant in the digital marketing domain, working in the 

background while making pay-per-click marketing more effective, 

personalizing websites, creating content, predicting behavior, and much 

more. AI-powered marketing allows marketers to develop a predictive 

customer analysis and design customer journeys more targeted and 

individually tailored, which successfully enhances ROI on each customer 

contact. 

Understanding of AI in Digital Marketing 
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Using AI in Digital Marketing increases proficiency since the processes are 

automated. AI can also understand which content is ultimately better and 

assist with content curation. Therefore, the right content reaches the right 

audience, increasing the ROI. 

            

 

Artificial intelligence is gaining popularity as a result of the following 

factors:  

 It is much more precision-oriented and permits more reliability and 

fewer mistakes, subsequently leading to increased labor productivity.  

 For more pertinent insights, AI examines more and deeper data.  

 With its clever algorithms, it can boost the performance of a variety of 

gadgets. For instance, it includes tracking devices, virtual assistants, 

and home security systems.  
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 With progressive learning algorithms, AI can adapt to new 

information. 

AI would make digital advertising and marketing more targeted as well as 

accurate. It will assist in optimizing campaigns and deliver a better ROI than 

ever before. There are many reasons to believe that Artificial Intelligence in 

Digital Marketing is an integral part of today’s world.  

The most common uses of Artificial Intelligence in Digital Marketing are 

 Automation of the regular tasks and processes 

               

 

 Gain comprehensive customer insights 
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 Understand the latest industry pattern as well as content creation 

trends 

                    

 Personalization of marketing communication 
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 Generate, nurture and convert leads 

Application of Artificial Intelligence in Digital Marketing 

Before, Digital Marketers were hesitant about using AI in Digital 

Marketing. Still, with the progress of AI and its results, AI has shown that it 

is and will bring dynamic changes in the marketing world, and much of the 

ambiguity has been dissolved. 
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Generating Content – Machines can now create content from scratch 

based on data entered into them. These can be very useful in saving time 

and resources. AI can generate news and reports based on data and 

information collected. Many leading news giants now use automated 

Journalism. 



14 

             

Product Recommendation and Content Curation- Not just 

generating content but also assisting in recommending products and 

services based on user's search, interest, and behavior. Artificial 

intelligence can recognize the interest and behavior of the targeted 

audience, and what is better than finding the right products or services that 

establishments are already seeking. 

Have you ever observed how Netflix recommends customers' content based 

on the previous search list, and they are so on point? 
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Artificial Intelligence technology is usually used to make personalized    

content recommendations that the user may discover exciting. For 

example, if people buy X product, they might like Y product too, similar 

products like Amazon.  
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Use of AI Chatbots – Businesses use automated responses to sort the 

customer queries and also use them in data collection, keeping the audience 

efficient regarding products and services. They can aid clients 24/7 and 

hold their data for future use. Additionally, the applications of chatbots are 

massive, and the amalgamation of Chatbots with Artificial Intelligence and 

machines is the new game changer. 
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Web Design- Without the assistance of a programmer or a designer, 

businesses can still use a website through the use of Grid that uses Artificial 

Intelligence to do the work based on the information provided such as 

images, text, calls-to-action, etc. they can make the website look 

professional in lesser time and at a reasonable price.  
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Predictive Analysis- Artificial Intelligence uses data to make feasible 

future projections. Predictive analysis is just the use of data, statistical 

algorithms, and machine learning.  

           

Digital Advertising- Digital Advertising is extensively using Artificial 

Intelligence to make certain maximum success; it is being used across 

platforms to offer the best possible experience. Examine user info like 

gender, age, interest, and other aspects to show relevant ads. 

With the assistance of AI technology, marketers can spot micro trends and 

even envisage trends. They can then form strategic decisions; brands can 

reduce digital advertising waste and ensure that spending delivers the best 

likely outcomes. 
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Online Searches- The technique of searching content has transformed, 

and marketers would need to create and change their content accordingly. 

Innovations involve Voice Search and Google's algorithm, and other AI 

advances. Other innovations include Amazon Echo, Apple's Siri, Microsoft's 

Cortana, and Google Home, where they can perform searches by voice 

command or pressing a button.  
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Email Marketing- Brands are customizing emails to reach out to their 

users with the power of AI. They can now personalize content based on user 

interest, behavior, and preferences.  

Automatic leaning or Machine learning can now determine the best time 

and days of the week to contact the user and the recommended frequency 

through analyzing millions of data. Now they can understand which content 

catches the most attention and which subject and titles get more emphasis 

and clicks. 

            

E-commerce 

Artificial intelligence, when used appropriately, can have a massive impact 

on e-commerce business owners. AI can do everything from creating 

websites and generating content to providing product recommendations, 

handling inventory, and providing customer service. AI is also suitable for 
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predicting e-commerce sales, performing competitive market research, 

identifying customer search trends, and more.   
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Chapter 2 

The Relationship Between Artificial Intelligence and 

Digital Marketing 

AI can formulate simulation models and personalize purchasing processes 

via recommendations based on machine learning technologies and 

interaction with virtual assistants. Many brands have implemented 

Artificial Intelligence to connect with their targeted audiences. Just like 

Amazon uses AI to recommend products based on their earlier purchases, 

opinions, and searches.  
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Marketing Automation, such as various CRMs, now assists in managing 

data and offers smooth customer handling. Every day organizations are 

progressing to integrate Artificial Intelligence into multiple types of 

businesses. These intelligent tools keep evolving increasingly and are even 

reaching a point where they can surpass humans in various aspects. 

It is projected that 45% of economic earnings for 2030 will come from the 

commercial application of AI solutions and marketing strategies that are 

more personalized and effective than the current ones.  

          

 

Why is AI in Digital Marketing important? 
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AI has a more profound study, and analysis of data and input AI is 

replacing the human role in finding marketing trends. Marketers and 

brands are incorporating Machine Learning and Artificial Intelligence to 

save efforts and resources.                            

 

 Provide Assistance to Understand the Audience Well:  

AI assists in analyzing the data towards simplifying envisaging the 

buying behaviors and decisions of the targeted audiences and 

improving user experience to enable the audience what they want. 
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 More Effective Marketing:  With AI's data-driven analysis, the 

business can now form a more effective marketing strategy.  
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 Enhance Productivity: With AI, the business can automate 

numerous repetitive tasks. This help towards enhancing the level of 

productivity. AI is, at the same time, assisting companies in driving 

revenue and saving money. 

                    

 

 Increase ROI (Return on Investment): AI permits decision-

making and helps create better-performing content. Applying AI in 

digital marketing strategies would help reach the right audience. 
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Chapter 3 

How is AI Changing the Future of Digital Marketing? 

There are hundreds of sectors that are being changed by artificial 

intelligence. Artificial intelligence is continuously growing; brands do 

business in the finance and technology industries. Brands have begun to 

use artificial intelligence to connect with their targeted audiences. It is an 

experiment to include conversational marketing into their day-to-day 

aspects.  

              

As machine learning develops, AI is unleashing the possibility of hyper-

personalization through individualized product recommendations, 
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intelligent content recommendations, and customer assistance suggestions. 

It's shaping the way digital marketers join brands with their customers.  

These are some examples of how AI is shaping Digital Marketing: 

1. Marketing that is specifically targeted 

Persuading prospects is an integral part of targeted marketing. But 

how can establishments convince people that they don’t know? With 

the assistance of AI in virtual assistants, predictive consumer 

segmentation, or smart design for individualized customer 

experiences. Traditional advertising is less effective than marketing 

that targets users based on their general inclinations. And now that 

artificial intelligence is available, marketers may use customized data 

to estimate whether buyers would be keen on buying before asking 

them to pay anything. 
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2. Personalized and automated marketing 

Do organizations wish to automate digital marketing while still 

having it properly specific? Yes, certainly can. With the use of AI, 

Automation and personalization are excellent combinations that 

result in a high grade of personalization in marketing. Businesses can 

attain a significant advantage in the struggle for clients, expanding 

sales revenue in the post-pandemic period. AI technology can assist 

marketers in automating pay-per-click (PPC) ads, display ads, 

conversion rates, search engine marketing (SEM), keyword research, 

SEO, and social media marketing (SMM). 

https://xplormedia.com/search-engine-optimization-services/
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3. Improve understanding of customers 

AI supports businesses in analyzing massive volumes of data and predicting 

each customer’s purchasing behavior or decisions. This allows 

organizations to conduct targeted marketing efforts to a specific audience 

effectively. It also contributes to increased user satisfaction levels. 

Furthermore, by utilizing AI-driven techniques, marketers can turn the lead 

into a sale at the optimal periods to drive conversions. 
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4. AI-

powered content marketing 

The top secret to marketing and improvement is finding suitable 

consumers with the right message at the right moment. This is 

sometimes accomplished by performing market research to recognize 

what individuals are worried about from a cultural and societal 

standpoint and by studying macro-level facts about the target market, 

such as age group, income, and education level. It is significant to 

distinguish the information and build it into something that can be 

represented to targeted audiences if the organization wants them to 

read its message. This is where artificial intelligence comes in.  

Artificial intelligence is becoming exponentially significant in content 

delivery. It helps by anticipating subjects likely to draw attention and 

https://ied.eu/blog/education-blog/roles-for-artificial-intelligence-in-education-sector/
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delivering material with pinpoint precision around those areas.                           

 

5. AI-driven Customer Relationship Management 

AI plays an essential role in customer relationship management. 

Corporations can get real-time insights into how their users 

communicate through the many channels they use to communicate. 

Consumers can automatically allocate problems to the right support 

group, then utilize statistical models to decide the best step.  

Chatbots can provide knowledge through automated workflows, 

which can be a cost-effective approach to raising the customer base. 

Monitor customer data to determine which prospects are most likely 

to become users and help organizations nurture these partnerships. 
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Chapter 4 

What are the Roles or Uses of AI in Digital Marketing? 

The role of artificial intelligence in digital marketing is fast-growing and 

exponential. These are the roles and uses of artificial intelligence in digital 

marketing.  

                    

 

1. Gathering, recognizing, and analyzing data 

Customer relationship management or CRM is crucial for sustainable 

relations in any business. It tends to understand the requirements for a 
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user-centric approach to business. AI technology can proficiently collect 

customer data from various platforms, gain insights, and target audiences 

according to their needs.   

The data input here is the behavioral information. For instance, what kind 

of products someone delivers, videos they browse, where they often shop, 

etc. 

With this data, the marketer can understand a user's buying patterns and 

requirements and adapt the AI to increase conversions. Organizations can 

easily map the user's journey and facilitate the proper recommendations to 

the customers. 
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2. AI with AR and VR 

Artificial intelligence, Augmented Reality (AR), and Virtual Reality (VR) 

bring an exceptional experience. 

Users can communicate and learn more about a brand in new, exciting 

ways. Additionally, it contributes to brand identity, increasing brand 

awareness and loyalty.  

     

 

3. Customer services 

Chatbots are the future of customer service as they give consumers the best 

possible experience. It is low on costs and can provide personalized 

solutions based on information. 
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4. Digital ads  

Digital ads are some of the most prosperous areas that have adopted AI. 

Google, Instagram, and Facebook are a few examples of social media 

platforms that facilitate enhanced customer experience. They analyze a 

customer's demographic information, interests, likes, and preferences and 

then accordingly show relevant ads bettering the performance of digital ad 

campaigns. 
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5. Email marketing 

Automation in email marketing has transformed artificial intelligence in 

digital marketing. Marketers can send out personalized emails to 

consumers based on their past actions. This means relevant emails to users' 

inboxes with customized subject lines, recommendations, and 

conversations based on users' behavior.  

AI-powered tools can optimize email personalization and targeting. The 

messaging is more likely to convert as it targets the right customers at the 

right time. 
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Chapter 5 

AI and the Future of Digital Marketing 

Artificial intelligence is shaping the face of today's digital landscape. With 

practical data analysis and the capability to adapt to inputs, AI is 

substituting the human role in finding marketing trends. As a result, brands 

and marketers use AI in digital marketing to save time and resources via 

automated digital marketing services. 

                       

 

1. More personalized marketing:  
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As AI is developed, algorithms can understand individuals' psychology and 

their requirements from their social media activities, and it would open a 

new door to marketing in a more personalized way. Companies will only 

invest in those who need their products and services. 

      

 

2. Engaging customer support:  

Customer support would be more engaging as well as 

personalized. Customer service software such as chatbots can handle all 

sorts of things, including answering customer queries, providing 

information regarding products and services, and driving sales. 

https://hiverhq.com/customer-service-software/
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3. Easy product searching and recommendation tools: Product 

searching and product recommendation would be more specific. With the 

advancement of AI, voice search is at its peak. Many companies have 

started experimenting with augmented reality to raise their users' buying 

experience. This lets users get an improved visual impression of the selling 

things. 
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4. Advanced data processing and analysis: Machine learning 

algorithms emerge independently because humans cannot process vast 

amounts of data proficiently. AI technology is rapidly catching up to the 

volume of data created, allowing establishments to make better-quality use 

of the information gathered. 

https://www.sas.com/en_gb/insights/articles/analytics/machine-learning-algorithms.html
https://www.sas.com/en_gb/insights/articles/analytics/machine-learning-algorithms.html
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Marketers have found AI to be a beneficial tool. It has changed how 

marketing is done and has undoubtedly assisted the overall process. 

However, in terms of efficiency and suitability, it still has a long way to go. 
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Reasons why AI is changing the future of Digital 

Marketing 

The top five reasons why AI is changing the future of digital marketing are 

as follows: 

               

1. Brings Clarity 

Ever wonder why brands don’t advertise? According to a recent survey, 71% 

of marketing respondents say brands don’t recognize their user base. 66% 

of marketers say they want brands to invest more in building users’ 

awareness and relationships. Thanks to AI-based voice assistant, 

technology, and IoT, it assists in setting reminders and alerts and getting 

clear and accurate answers when it matters. 
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2. Leverages IoT 

Another important reason AI is changing the future of digital marketing is 

that it is taking advantage of the power of IoT and associated devices. When 

all you need is your phone, and it works from anywhere, that's a significant 

upgrade from the past.  

If someone on Twitter or Facebook asks for your opinion, all you have to do 

is text them, and the information will come straight to your phone. You can 

receive the answers instantly if you have a high-speed internet connection. 
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3. Turns to Autonomous Marketing 

Despite its disruptive nature, AI is still learning and will continue 

progressing. In fact, not only will it become smarter, but also it will take the 

place of the human being. You no longer need to market yourself or your 

business because your AI assistant, like Amazon Echo or Apple's Siri, can 

do it for you.  

You can do more than talk to your device and read its voice-activated 

messages. As time progresses, AI will be able to function more 

autonomously. From making purchases to booking flights, the device will 

make essential recommendations and even settle the financials. 
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4. Recognizes Tone and Voice 

There is also another reason why AI is changing the future of digital 

marketing. It's now much easier to find individuals online and link with 

them. Corporations like Google, Amazon, Facebook, and Apple make it 

probable to identify the voice even if you don’t take the time to learn how to 

use it.  
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Today, you have to say "Google" or "Hey, Siri," and the search giant will 

identify it, read the text, and show the relevant information. AI technology 

uses these technology platforms to facilitate a better experience. 

              

 

5. Natural Conversation 

A year ago, when voice assistants were still in their infancy, the device 

might have been capable of knowing the user's voice and response, but it 

couldn't have personalized a reply.  

That’s why brands can predict users' actions based on their previous 

searches, the time spent on the website, location, etc. When a user 

mentions its favorite brand, the device will better search for it in the 

marketplace. 
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Chapter 6 

Benefits of AI in Digital Marketing 

By applying AI, businesses can produce smarter, more targeted 

advertisements. On a larger scale, AI is positioned to affect sustainability, 

scalability, and global trends positively. 

                  

 

1. Improved Personalization and Recommendation 

AI allows marketers to personalize their communications on a 

consumer-centric level rather than the generic target groups that 

marketers relied on in the past. This technology predicts customer 
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behavior based on intelligence learned from previous brand 

interactions. This means that marketers can send content and 

marketing communications expected to convert the lead into a sale at 

the best possible times to drive conversions. 

             

 

Most individuals will already be acquainted with the tailored 

recommendations accessible when a user logs into a site such as 

Amazon or Netflix. These recommendation engines have become 

progressively sophisticated over the years. They can be startlingly 

precise, mainly for customers who have had an account for different 

years, so the service has been capable of gathering massive data. For 

instance, Amazon has a record of: 
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 Every purchase customer ever made.

 

 Product browsing history 
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 The addresses the user lived and worked at      

 

 Items user wished for 
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 TV shows and music users played. 

                   

 

 Apps user downloaded 
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 Product rating user made and reviews user are left. 

                           

 

 Devices users used to watch movies or download eBooks. 
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 Everything the user asked Alexa.  

                           

 

It can use this information to deliver product recommendations based 

on users' interests, past purchases, and what other individuals have 

acquired who also bought the same items. 

 

AI is the answer to improving personalization and producing more 

and better content. By analyzing customer data, machine-learning 

algorithms enable marketers to offer a hyper-personalized customer 

experience. 
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2. Search Engine Optimization 

Search algorithms are getting better in every aspect, from small 

database product searches on e-commerce sites to search engines like 

Google that millions of people use daily. 

Integrating AI into search can pick up errors and suggest alternatives 

and may be influenced by past browsing or shopping behavior. 
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AI is essential to interpret complex speech patterns and identify 

meaning from spoken search queries, which are very different from 

traditional typed searches. 

Marketers can also use AI to optimize their content for voice search, 

helping to improve SEO and site traffic as we move increasingly into a 

voice-operated digital world. 

                                      

 

3. Dynamic Pricing 

AI can be used to set the price of products dynamically depending on 

demand, availability, customer profiles, and other factors to maximize both 

sales and profits. 
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The dynamic pricing in action can be seen in which each product has a 

graph showing just how much the pricing fluctuates depending on the 

season, popularity, and other factors. 

                       

 

4. Customer Service Chatbots 

To decrease the workload and facilitate a faster response to users, some 

organizations are now using chatbots to deal with common user queries 

and promote instant replies at any time of the day or night. 

Chatbots can be programmed to provide set answers to frequently asked 

questions and to direct the conversation to a human agent if the question is 

too complex. This means that user service time is reduced and the workload 
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lifted, leaving the agents free to deal with conversations that need a more 

personal response. 

AI language processing algorithms have become highly advanced in recent 

years, making it probable for machines to substitute human agents in 

customer service and sales roles. 

                     

 

Chatbots are not only more cost-effective than hiring more team members 

to deal with inquiries, but they can also do it in a more efficient and 

sometimes even more "human" way. Unlike humans, machines never have 

a bad day, so they can always be relied on to be polite, engaging, and 

likable. 

5. Content Creation and Curation at Scale 
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Content marketing offers an impressive Return on Investment. But it can 

also be ‘resource intensive.' 

AI can assist in speeding up and optimizing content marketing in several 

ways. Automated content software can now create news stories and reports 

in a matter of seconds that would take human writers’ hours or days to 

develop. 

                                                 

 

Several global brands are now publishing content that AI at least partly 

generates. 

AI makes content production much quicker, more proficient, and more 

well-organized, enabling marketers to scale up their content marketing.  
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Artificial intelligence has aided solve many of these challenges. These are 

some reasons that more marketers are turning to AI to better the quality of 

their content curation strategies: 

 To find content for corporations to syndicate the process, artificial 

intelligence algorithms are used to make it easier. They use similar 

machine learning algorithms to Google, which can draw better 

insights into the contextual relevance of content. 

 Some concepts were previously used to find content sources that are 

challenging to search. Deep data mining tools give them access to 

content that Google might not even index. 

 Artificial intelligence tools streamline editing content to ensure that it 

is adequately presented to the target audience. 

1. Automatically Generate Content 

The marketers in the field of artificial intelligence can automatically 

generate content for simple stories such as stock updates and sports 

reports. Even if you read the content also by an algorithm, content can be 

tracked without possibly noticing it. 

https://en.wikipedia.org/wiki/Artificial_intelligence
https://en.wikipedia.org/wiki/Artificial_intelligence
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2. Deploy Chatbots to Interact with Users 

Chatbots can be used in artificial intelligence to mimic customer 

conversation. One example is Facebook Messenger, which uses chatbots to 

carry out quasi-conversations with targeted audiences, answering queries 

and concerns in real-time. 
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3. Custom News Feed Algorithms 

Artificial intelligence permits social networks like Facebook, Twitter, and 

Instagram to customize users’ news feeds. This lets them only see the posts 

they're interested in. 

These social networks analyze that can accurately anticipate which posts a 

customer would like, comment on, hide, or mark as spam hundreds of 

variables. For the ads that customers might be interested in, algorithms are 

used to give relevancy scores to social media ads so users only see them. 
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Chapter 7 

The impact that AI will have on Digital Marketing 

Artificial intelligence will have a far-fetched impact on the digital marketing 

industry shortly. Undoubtedly, AI and machine learning will disrupt the 

digital marketing sector in more ways than one. 

 

1. Predictive Marketing 

Predictive marketing is a technique that governs the best marketing 

strategies to use in a given situation. This is accomplished by the AI 

assistant examining data analytics to determine the marketing strategies 

and actions that will have the highest probability of succeeding. 



68 

Predictive marketing isn't a brand-new practice, but with artificial 

intelligence, predictive marketing will be more reachable and controllable. 

Tasks that formerly took weeks or months of data extraction and human 

analysis will take a fraction of the time when run by AI. 

                      

 

Corporations using predictive marketing to make data-driven decisions 

would undoubtedly have enhanced results. 

This data-driven process would help corporations to make data-based 

predictions about: 

 How would customers make purchases? 
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 When would they make purchases? 
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 How many consumers would spend based on their previous 

behaviors? 

                       

 

Having such insight into user's interest and their behaviors has many 

benefits. Marketers would see enhanced user engagement, proficient use of 

marketing budgets, increased revenue, better lead scoring, and more 

sophisticated data segmentation. 

Using AI-based predictive tools would allow the creation of campaigns and 

actions targeting customers better. 
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2. Personalization 

AI will assist organizations in creating even more personalized campaigns 

and ads for customers and leads. 

Current digital marketing techniques already include enormous amounts of 

personalization. 

The business has the tools and technology to differentiate between gender, 

age, interests, previous browsing behavior, and much more. For instance, 

its current practice for one target group to see different headlines and 

photos than another target group. But, personalization in digital marketing 

has only just begun. 

With AI and machine learning, organizations could be ultra-personal in 

their marketing campaigns. 
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When organizations use AI tools with personalization, they can segment 

their audience into even smaller target groups. Instead of targeting an 

audience of 1000 people, they’ll quickly be capable of creating even smaller 

niche audiences of 10 people or even a single person. 

Create ultra-personal experiences for individuals interested in business. 

Ultra-personalization will be used on multiple channels from Facebook to 

Email and everything in between, and no doubt it would result in more 

excellent conversion rates. 

3. Dynamic Pricing 

Dynamic Pricing refers to a strategy that can see businesses make waves in 

the industry. Dynamic Pricing means that the price of a product or service 

is flexible and not firmly set. Instead, the price of a product changes based 

on differing circumstances; these are as follows: 

 Rise in demand 

 Peak user times 

 Demographic and type of customer being targeted 

 Changing and developing marketing conditions 
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Dynamic Pricing permits the business to discover the perfect price for each 

of the shoppers in accordance with circumstances. AI would make this 

process more accessible than ever by gathering shoppers’ information and 

data to inform the pricing algorithms. An additional advantage of dynamic 

Pricing in digital marketing strategy is that it permits to seek the optimal 

price that is likely to make the most of sales and conversion and boost 

margins. 
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Chapter 8 

Advantages of AI in Digital Marketing 

There are certain advantages and disadvantages of Artificial Intelligence. 

Every new invention or breakthrough will have both, but we as humans 

need to take care of that and use the positive sides of the invention to create 

a better world. Artificial intelligence has enormous potential advantages.  

 

The advantages of Artificial intelligence in Digital Marketing are enormous 

and can revolutionize any professional sector. These are as follows: 

1. Power of Machine Learning 



75 

The first advantage of using artificial intelligence is the come along 

feature of machine learning. As we know, machine learning is a smart 

way to use Al solutions to learn and enhance the knowledge in a 

website or app without being programmed. It's a self-learning 

intelligence simply. By this method, the machines would be able to 

come up with solutions in their way without humans teaching them 

each time. 

                              

 

2. Fewer chances of error 

Another advantage is interconnected to the first one as now the 

machine can perform most of the job themselves without much 

involvement from humans, which reduces the error made by the 

human from time to time. Much of this is caused to human habits like 
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getting bored and doing the same task. But with the machine, these 

problems are almost gone. 

   

3. The intelligent way of advertising on social media 

Advertisement is the essential thing in digital marketing, and doing it 

smartly solution to many human mistakes and also time wastage that 

takes place in the enormous process. The smart way uses all types of 

social media such as WhatsApp, Instagram, Twitter, and much more 

to promote the business online through the internet. Also, as these 

platforms are free, money can be easily saved that was wasted in the 

old traditional methods. 
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Disadvantages of AI in Digital Marketing 

As every bright side has a darker version in it. Artificial Intelligence in 

Digital Marketing also has some disadvantages. These are as follows: 
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1. The high cost of the creation 

The initial cost spent on creating the digital poster and other things is much 

costlier than the promotion afterward. Also, AI-enabled machine creation is 

also a high-cost thing to do. These machines can be created within the 

budget and that something said by the producers often makes sense. Many 

crucial parts in the devices are joined together to come up with more 

excellent outcomes as a result. 



79 

           

 

2. Reducing human jobs 

On the one hand, the population keeps rising while the invention of such 

new technologies as artificial intelligence reduces human efforts. But at 

the same time, it can do work of thousand men by itself, which is the 

most known reason why the jobs are concentrated. No corporation 

would pay both for expensive technologies as well as human labor at the 

same time as this may go out of the budget for sure. 
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3. No scope of emotions and creativity 

The technologies that have been invented are machines that, once set, do 

the same task for as many days as you want without thinking up adding 

some creatively on their own, which is one of the major drawbacks for sure. 

Another thinks it lacks emotions previously used by the individuals 

involved in the traditional marketing. 
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Chapter 9 

What are the Ways to Incorporate AI into Digital 

Marketing Strategy? 

Artificial intelligence (AI) has transformed how businesses function in 

profound ways. Not only is it assisting corporations to work well, but it's 

also adding value by freeing time for companies to focus on innovative and 

creative solutions. AI is also having a chief effect on the digital marketing 

sector. Many corporations use artificial intelligence to better their digital 

marketing strategies, agreeing to more specific targeting and personalized 

customer interactions. There are many great ways to integrate AI into the 

digital marketing strategy. 

 

https://www.analyticsinsight.net/what-artificial-intelligence-can-bring-to-digital-marketing-strategies/
https://www.analyticsinsight.net/what-artificial-intelligence-can-bring-to-digital-marketing-strategies/
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Regarding bettering the user experience using AI, four significant 

developments stand out: chatbots, predictive and targeted content, content 

creation, and image recognition technology. Each of these can assist in 

better customer service and support and deliver more targeted and relevant 

content. Here's what you need to know about these technologies and how 

they can benefit your bottom line.            

Chatbots 

A chatbot is software that consists of conversations or chats using AI to 

determine responses. Individuals might have used a chatbot while 

searching for answers to a question on a website. Chatbots can conduct 

either auditory or textual conversations, the latter usually appearing as chat 

windows on the computer screen, also called messenger bots.  
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A chatbot is not going out into the world to market the business. It’s 

nothing like the kind of marketing channel that has been used in the past, 

like ads or emails. But practical marketing tools, including chatbots, are 

mainly in social media because they can facilitate user service, which assists 

both the user and their brand, collect data on customers, which helps them 

target their messaging, and deliver those targeted messages. 

Chatbots can even move users through the sales funnel by asking more 

specific questions to assist users in finding the products they're looking for.  

National Australia Bank (NAB) launched a chatbot as a digital virtual 

banker for their business users to save those customers time on 

administrative tasks. The chatbot is available to answer customer questions 

24 hours a day and every day. The software can answer more than 13,000 

variations on more than 200 questions, drawing on real-life customer 

inquiries for answers.  

https://www.computerworld.com/legacyredir?origUrl=https%3A%2F%2Fwww.computerworld.com.au%2Farticle%2F626828%2Fnab-launches-chatbot-help-business-customers%2F
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Predictive and Targeted Content 

Additionally, AI can collect more data about prospects and users to answer 

questions through chatbots. AI can use that data to predict future behavior 

and develop targeted messaging. A chatbot might deliver that content via 

dynamic content on a web page or by email. That's because AI can assist in 

providing the correct email message at the right time by using dynamic 

range and determining that content based on past customer behavior. By 

knowing which web pages, a user visited, which blog posts they read, which 

emails they've interacted with, and more, AI can intelligently choose the 
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most probable to appeal to a specific user and automatically populate an 

email with that content. Using "churn prediction," AI can also predict when 

customers are disengaging from a brand; they assist in facilitating 

personalized content most likely to appeal to and re-engage them.  

               

 

Content Creation 

And then there’s the need for vast quantities of content. Ever since the 

dawn of content marketing, marketers have listed content creation as one 

of their biggest challenges. Creating quality content takes time, and 
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effective marketing requires a lot. AI can assist by generating some of that 

content.  

The content can be articles consisting of hundreds of words and read as if a 

live human being wrote it. Or the content generated can be more specific, 

such as the email subject lines and social media ads written in the AI-

generated language. In either case, the content created is customer-focused 

and focused. It is proposed to be valuable to that user seeking information 

or scanning their inbox or social media pages without requiring countless 

hours from an employee or freelancer to generate that content.  
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Image Recognition Technology 

Lastly, image recognition software is an AI tool business can use to improve 

the customer experience. Image recognition has been around for a while, 

and probably experienced it on a platform when a friend was automatically 

tagged in a photo someone posted. Image recognition software also assists 

in personalizing user experiences. 
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Chapter 10 

What are the AI Challenges for Digital Marketers?                           

 

1. Continuously changing AI trends 

Most business tycoons believe that optimizing AI to encourage business is a 

smart marketing strategy. They are driving their potential efforts to 

integrate such systems and attain their ultimate goals. But their journey to 

AI-assisted success is sometimes slowed down by the constantly altering AI 

environment. 

The CMOS finds it very challenging to upgrade employed software and 

make them adaptable to the upcoming trends. For instance, if a breakdown 

https://www.forbes.com/sites/forbesagencycouncil/2019/08/21/how-artificial-intelligence-is-transforming-digital-marketing/
https://www.forbes.com/sites/forbesagencycouncil/2019/08/21/how-artificial-intelligence-is-transforming-digital-marketing/
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occurs throughout this up-gradation period, it can pose the organization 

with the risk of losing codes and valuable data. Restoring this extremely 

propitious data is a costly and tiresome task. 

                  

 

2. Deficiency of high-quality data  

To grow business in the digital era, one must comprehend the significance 

of quality data in improving the marketing approach and boosting overall 

sales. However, data scarcity has become one of the major roadblocks for 

AI to strike its highest production levels. Various AI projects lose their 

practicality due to siloed, erratic, and poor data quality. 

https://digitalagencynetwork.com/how-to-boost-your-digital-marketing-agency-growth/
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The humans of the modern world have witnessed access to more data in the 

present time than ever before. But in reality, the appropriate datasets for AI 

applications are pretty uncommon. Still, entrepreneurs believe there is a 

light at the end of the tunnel. Organizations are using their promising 

resources to structure the competent method and make AI models learn 

despite the shortage of data. 

                              

 

 

3. AI demands high investment 
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Cost is another vital element that must be considered while implementing 

AI in business strategy. Organizations are heavily investing in this sector to 

add an AI platform to automate the existing processes and improve the 

customer experience. The world's leading corporations, such as Google, 

Facebook, Apple, Microsoft, and Amazon, have already invested in Artificial 

Intelligence to augment their future growth. 

                      

 

One of my colleagues, who own a drive jacket business, endured a start-up 

that desires to implement such smart systems but lacks skilled employees 

that are frequently essential to outsource. This approach raises issues 

https://hackernoon.com/how-facebook-apple-microsoft-google-and-amazon-are-investing-in-ai-f58b5706e34a
https://hackernoon.com/how-facebook-apple-microsoft-google-and-amazon-are-investing-in-ai-f58b5706e34a
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related to the cost and maintenance of AI procured software. Also, AI 

requires more computational power than traditional algorithms, so 

substantial investment would be a prerequisite for robotizing business 

operations with the assistance of AI technologies. 

4. Ethical Concerns 

                                         

 

AI can be creepy for some people, while others consider it a striking 

phenomenon. Like it or not, AI has been imbued into our reality. Digital 

marketers believe that AI supports business growth and tries their best to 

apply it in the best possible way. But with an abrupt advancement in AI, 

various moral issues have sprung up. These include: 



94 

Job loses 

                              

 

The advantages of AI keep on developing, which would guarantee that 

innovation is setting down deep roots. AI-based technologies have become 

a principal threat to skilled labor. In contrast to humans, machines don't 

require frequent breaks or refreshments. Organizations and society should 

determine how to optimize AI and make changes accordingly. Corporations 

should incorporate AI to remain competitive, and laborers must upgrade 

their skill sets to retain employment. 
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Potential risks associated with AI 

Organizations are super busy preparing for the future, in which incredibly 

smart machines surround the human race. But we are unaware of the perils 

posed by AI in its current form. Humans of the contemporary world admire 

AI-powered machines due to their output and feasibility. However, the 

misalignment of AI-driven devices with business objectives can result in 

severe casualties. 

                        

 

Unfortunately, in the wrong hands, artificial intelligence can be modified to 

achieve something risky and profess serious concerns. Its example can be 

observed in the case of autonomous weapons, which are deliberately 

programmed to kill. These weapons, once deployed, are hard to dismantle. 
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It typically implies that AI should be trained so that its outputs shouldn't 

aggravate any threats. 

Invasion of privacy  

Most AI applications depend on vast volumes of data to study and make 

smart decisions. AI core relies upon information that is subtle and 

personal. Because of this orderly learning, these frameworks can become 

prone to data breaches and identity theft. European Union has executed the 

General Data Protection Regulation (GDPR) that ensures the complete 

protection of individual information. 
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The clients are becoming alert of privacy concerns. As everything 

progresses toward AI integration, websites are reshaping their security 

strategy to keep clients mindful of the most recent changes. 

5. Fewer use cases in the market 

Artificial intelligence needs more use cases in the market to get immense 

support from the business sector. Without observing its practical examples 

in the market, no association would be intrigued to invest in AI-based 

projects. Additionally, only a few individuals and organizations can 

comprehend the vision of machine-controlled advancement on the planet. 
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Chapter 11 

Amazon - Personalized Shopping Recommendations 

                                        

Amazon has set the standard for product recommendations and is the 

leader in the eCommerce marketplace today. 

Amazon's product recommendations feature assists customers with a more 

personalized and enjoyable shopping experience. Research shows that 53% 

of shoppers say they always do research before buying a product to make 

sure that they are making the best possible purchase. That’s why product 

recommendations would be a great help for customers to find what they are 

looking for. 

Whether the recommendations are based on users' historical purchases or 

similar products at different pricing points, it's practical to educate users 

and empower them to make the buying decision much more accessible. 

https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/shopping-research-before-purchase-statistics/
https://www.thinkwithgoogle.com/consumer-insights/consumer-trends/shopping-research-before-purchase-statistics/
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Besides, Amazon also designed a pricing strategy to excel in the modern 

and ever-changing market. Amazon’s dynamic pricing is a great success. 

Instead of overwhelming customers with rapid price changes, the 

corporation leverages this strategy to adjust its costs at the same pace as the 

market demand. This assist Amazon stays ahead of the competition and 

grabbing the first-mover advantage to offer customers compelling product 

prices before their rivals take any action. 

                                            

  

Amazon Personalize allows developers to create applications with the same 

machine learning (ML) technology used by Amazon.com for real-time 

personalized recommendations – no ML expertise necessitate. 
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Amazon Personalize makes it easier for developers to formulate 

applications capable of delivering a wide array of personalization 

experiences, involving specific product recommendations, personalized 

product re-ranking, and customized direct marketing. Amazon Personalize 

is a fully managed machine learning service that goes beyond rigid, static 

rule-based recommendation systems and trains, tunes, and deploys custom 

ML models to deliver highly customized recommendations to customers 

across industries such as retail and media, and entertainment. 
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Conclusion 

Artificial intelligence is undoubtedly becoming an indispensable part of 

modern business. The way corporations approach marketing has 

progressed with the emergence of AI technologies. AI marketing permits 

companies to work more proficiently and accomplish more with fewer 

expenses. 

The biggest AI digital marketing trends shaping the future are automated 

communication, AI content creation and distribution, targeted advertising, 

and cognitive search. However, AI doesn't stop here: It keeps mounting its 

influence with each new advancement. It is irrefutable that AI mainly 

influences users' choices, assisting in providing relevant recommendations 

and timely customer service. Looking at how you can use it will better 

enable you to grow the brand and meet customers' expectations. 

AI or Artificial Intelligence might sound like an oxymoron, but it is making 

the world smarter by automating tasks, computing solutions, and 

improving efficiencies. AI is progressively playing a role in our lives in very 

subtle ways.  

Therefore, Artificial Intelligence can benefit organizations' Digital 

Marketing strategies. AI isn't here to substitute the jobs of marketers or 

advertisers, but it's here to up their actual strategic game and creative 

potential. These advertisers and marketers must adapt to the current AI 

trend.  

https://www.nihtdigitalmarketing.com/
https://www.nihtdigitalmarketing.com/
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Click Here To Grab AI in Digital Marketing 
HD Training Video 
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